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Thailand

Economy structure
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Gross
Domestic

Product
(million baht )

Export

(million baht )

[VALUE]
(45.73%)

[VALUE]
(68.27%)

(1]

7,271,759
(70.22%)
[VALUE] (2]
. (43.23%)
A Agrlculture 6% formal workers
HIU"'i 55% informal workers

[VALUE] [VALUE] (3]
(8.62%) (8.64%)

TOtaI 34,612,732 15,364,040 8,614,800
senior citizens [4] unemployed [2] Employed [2] Government officer Y Children and youth
10,666,803 487,800 37,865,500 1,801,642 [5] 15,203,810 [6]
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About Us depz

e Premier Digital Economy Promotion Age 0 Accelerate B To develop the digital economy promotion strategies in accordance
prmatio ailand with the national policy and plan on the development of digital
depa i economy and society.

ses3e o o } To promote and support the investment or business operations in
. relation to the digital industry and innovation.

depz B To promote, support and work with other public and private
organizations to achieve the development of digital industry and
innovation.

UELad = 0000 0000000000000000000000000000000¢

IXX

} To promote, support and implement the human resource
development with regard to digital industry and innovation.

DO O ¢

Hena B To propose, expedite and follow up on the amendment of

o ' intellectual property protection laws, regulations or measures
related to digital industry and innovation, in collaboration with the
relevant agencies .
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SUSTAINABLE
DEVELOPMENT

LAALS

NO ZERO GOOD HEALTH llUALITY GENDER CLEAN WATER
POVERTY HUNGER AND WELL-BEING EDUCATIUN EQUALITY AND SANITATION

el wi] @

DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED SUSTAINABLE CITIES 1 RESPONSIBLE
ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES AND COMMUNITIES CONSUMPTION
AND PRODUCTION
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‘l 3 CLIMATE 1 LIFE 15 LIFE ‘l B PEACE, JUSTICE ‘I PARTNERSHIPS
ACTION BELOW WATER ON LAND AND STRONG FOR THE GOALS
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https://smartcitythailand.or.th/
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POST-COVID 19: New Normal Landscape
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Uneven economic structure

Agriculture Sector Manufacturing Sector — r  Trade and Service Sector
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Natural Resources
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Internetuser % of children engaged in cyher-risks

15- to 24-year-olds, had
8-6 the highest Internet
[ [[ATEYTE | penetration rate at 93.5%. é& ICT Advanced  Global T Emerging
Total At Risk % 48% .Ei?/g
Thai youths are heavy users 5 6% ’ ¥ , . " i
8-4 of social media (Facebook, of 8133
IR TY | Line, Instagram, Twitter, W _
GooglePlus) THAILAND
¥ s0up N 24.3% Q% cd,'..::’,% %%%
& 35-49 I 69.2% 60% exposed to at least on cyber-risk “I u8% Al6¥
= 25-34 I s8.3% 49% cyberbullied OB Thailand

. . i 57%- nes
93.5% /% meeting online strangers y2L Im.,,s., Philippi
12% video game addiction 54%
. . Singapore
19% online sexual behaviors o

Indonesia

5 5%
I Australia

New Zealand
©2018 DQ Institute. All Rights Reserved.
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Strategy 2

Build manpower for Transform economy
the digital era towards Digital Thailand

Digital Economy Promotion Master Plan
(2018 -2021)

Shaping a dynamic digital economy, with digital-ready
manpower and greater digital awareness to propel change &

Strategy 4

Empower communities Build digital innovation g
for digital future ecosystems
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Digital Economy Promotion Master Plan (2018 - 2021)

Shaping a dynamic digital economy, with digital-ready manpower and greater digital awareness to propel change

Strategy 1.
Build manpower for
the digital era

Digital Digital
Manpower Citizen

Digital Digital Industry Digital Digitalized Social Digital Big Data & Cyber
Transformation Promotion Startup Community Innovation Innovation Security

[
3 29PN 24,700 < ;EJ:_ZLH 7 smartctes
Digital Manpower mnnﬂ Digitalized Enterprises Digitalized é% =
1 100) Community — == 10%
Digital Citizens Average Valuation of Digital Industry Investment
N Thailand Startups )
B 10% (B 20% 2 5% yoy GDP Growth
O sewomsome  FP iy — (O] e
For the bottom 40 percent
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